


* Initiate public awareness and demand
generation for family planning through
social media campaign (Facebook)

* Reach broader and targeted audience to
deliver information on FP methods

- Start two-way communication with
public

* Reach to 1 million audience in year 2019




* Generic FP IEC materials
* Information on each method

* Clarification on incorrect rumors
and correct information about FP
methods

* FP infographics from other
partners

*Videos of TV interviews on FP
topics

* Messages delivered in Dari and
Pashto languages
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INVEST IN FAMILY PLANNING
AND REPRODUCTIVE HEALTH
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BARRIERS TO IMPACT OF UNMET NEED
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INVESTING IN
FAMILY PLANNING
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- Famil ’&)Ian_ning unit colleagues of
RMNCAH directorate are managing the

page
* FP partners will support its widespread
reach to public

@ Family Planning adas

i

ol salgils

@FamilyPlanningAFG

4 <

Publish Photo Promote

e 5 out of 5 « Social Service « Kabul, Afghanistan

Home Posts Photos Reviews Community

m Family Planning audais
ik it
201 sulgils

@FamilyPlanningAFG

66% response rate, 20 hours response ti...

Send Email Send Email
(O

View Page promotion

Create an Event

= 2,810 likes +2,130 this week
il

Home Posts Photos Reviews Community 2,818 follows

facebook.com/FamilyPlanningAFG



- Started with private promotion,
with aim to continue its promotion
for a longer duration through our
FP partners

@ Family Planning s3lg3ls auais
¥

Sponsored
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1,661 LIKES
Family Planning 83l935 audais
Social Service




- With initial budget of around 1.5USD
daily, the page
- Reached to: 37,000 audience ina
week

* Liked by: 2,600 people
* Direct Payment for facebook

promotion rather than 379 party Ad
agency.

- Payment based on the actual reach
of the page to the targeted audience

ool Results From Your Promotion

37,272 2,600

People Reached Page Likes

View Detailed Results




Information package provided
through promotion package

- Disaggregation of data by gender:

Gender Reached Liked % Liked

9,288 756 8.1%

27,960 1,843 6.6%



Information package provided
through promotion package

- Disaggregation of data by age:

Age Reached Liked % Liked
18-24 16,648 1,223 7.3%

25-34 18,360 1,251 6.8%
35-44 2,264 126 5.6%




Information package provided
through promotion package

- Disaggregation of data by
province:

Province Reached Liked % Liked
20,554
4,897
2,952
936

872
Kandahar 800
Takhar 704
Jawzjan 520




Promotion
Results

oll AF AWCC 3G

5:37 AM < 100% (.

X All Locations

Afghanistan

Country: Afghanistan

Page Likes
Cost per Page Like
Reached

Kabul Province

Page Likes
Cost per Page Like
Reached

Balkh Province

Page Likes
Cost per Page Like
Reached

Herat Province

Page Likes
Cost per Page Like
Reached

Kunduz Province

Page Likes
Cost per Page Like
Reached

Takhar Province

1,454
$0.005
20,904

ull AF AWCC 3G 5:38 AM

X All Locations

Takhar Province

Page Likes
Cost per Page Like
Reached

Nangarhar Province

Page Likes
Cost per Page Like
Reached

Kandahar Province

Page Likes
Cost per Page Like
Reached

Ghazni Province
Page Likes

Cost per Page Like
Reached

Jozjan Province
Page Likes

Cost per Page Like
Reached

Baghlan Province

Page Likes
Cost per Page Like

7 100% .




Page  Ad Center @

Overview
Promotions
Followers
Likes

Reach

Page Views
Page Previews
Actions on Page
Posts

Events

Videos

Stories

People
Messages

API

Inbox B Notifications @ Insights

Page Summary Last7 dayss+

Results from Jan 7, 2019 - Jan 13, 2019

Publishing To...

Settings He|p v

Mote: Does not include today's data. Insights activity is reported in the Pacific time zone. Ads activity is reported in the

time zone of your ad account.

Actions on Page
January 7 - January 13

4

Total Actions on Page &100%

Page Likes
January 7 - January 13

1,974

FPage Likes 4 398%

-

Post Engagements
January 7 - January 13

3,808

Fost Engagement & 758%

Page Views
January 7 - January 13

957

Total Page Views & 484%

Post Reach
January 7 - January 13

7,957

Feople Reached & 648%

Videos
January 7 - January 13

298

Total Video Views & 100%

Page Previews
January 7 - January 13

v

FPage Previews & 600%

Recommendations
January 7 - January 13

Export Data £

B Crganic [ Paid

We have insufficient data to show for the

selected tim

Page Followers
January 7 - January 13

1,988

Fage Followers & 403%

e period.




Page  Ad Center Inbox Bl Notifications Insights  Publishing To... Settings Help -

Overview Recent Promotions on Family Planning ::#a =

At B [P _ - + Create Mew Promotion
Ads activity is reporied in the time zone of your ad account

Promotions
Page Promotion 38,157 2,660 512.05

sal gl alam gt ¥ g e as el de s g b People Reached Page Likes Spent at $2.00 per ..

Followers

Likes =8 promoted by Mohammad Samim Soroush on J. .

Finishes in 10 days View Results

Reach

Page Views Manage All Promotions >
Page Previews

Actions on Page Your 5 Most Recent Posts

Posts

Reach: Organic/ Paid [ Post Clicks [ Reactions, Comments & Shares #
Events

Published Type Targeting Reach i Engagement Promote

Videos
01/114:2019
Stories 2:00 AM

=] @ 1.8K ?g; Boost Post

People

01/13/2019 i T g8 e o g e R0 alecll g 2 334
2:00 AM iy ) mede § e palls « ) 152 Boost Post

Meszages

API 01/12/2019 Dol b paelalt gl il i By @ 359

2:00 AM la ; a0 Boost Post

011172018 Do adalalt gl gl b R @ 244

2:00 AM S T Boost Post

01102019 e 3 o3 e s el el g2 WL g 08 e e (= &

: . - Boost Post
4:00 PM S s osscfwomendeliver

See All Posts




* Spending of $15 daily ($450
monthly) on Ads in this platform
will give us reach of 1.5 million
audience per month with an
estimated 8% of them actively
interacting and engaging.






